Membership Report - CNMT AGM 24 Jun 2023 (via Zoom)
New Members 2022
Life members: 21
Annual members: 44
New Members 2023 (to date)
Life Members: 8
Annual Members: 17
Total Membership: 880
Life: 475 (54%)

Annual: 405 (46%).  Note:  25% are past due for renewal.
Membership Demographics:

NL 1%

NS 55%

NB 2.5%

PE 1%



QC 2.5%
ON 21.5%

MB 1%

SK 1%

AB 3%
BC 8%


YK 0%

NWT/NUN 0%
Int’l 3.5%
New Members Analytics 2022

20% were active CAF.

20% were retired CAF.

25% were civilians with an interest in naval/military history.

16% were family of someone serving or retired CAF.

5% did not respond to the survey.

42% of new Life members were Annual members who upgraded.

Statistics for 2023(to date):  the two largest groups of new members are either active CAF or retired (60%) and  civilians (20%). To date 38% of new Life members have upgraded from Annual.

By far the greatest influence for someone to join was a connection with an existing Trustee.  Other influencers included visiting the ship, visits to the CNMT/Sackville website and/or social media.

Bottom line:  our members are our biggest recruiters !

Membership Initiatives for 2023/2024
1. Membership promotion as part of the national news media campaigns in the fall 2023.

2. Membership promotion when the ship at the summer berth.

3.  Advertising in naval military newspapers/websites, including web ads in the spring and fall.  

4. Development of a new national membership plan to include recruiting 400 new members by April 2026 (200 from outside Nova Scotia and 200 under the age of 40)
5. Development of a dedicated campaign within the RCN across the country.
6. Re-engage with past due members to bring them back to an active status.

Just For The Hull of It Campaign
Funds raised from 28% of the membership now totals $503,000 (includes investment income).

2020: $345,000

2021: $32,129

2022: $15,295

2023 (to date): $73,700 
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